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Another year, another resounding success. Paperworld Middle East has firmly established itself as the 
authoritative show for the paper products and stationery industry in the region. Inaugurated by  
H. E. Sami Al Qamzi,  Director General of Dubai Department of Economic Development, this year’s 
show attracted over 6,099 visitors from as many as 115 different countries. Held over three days in Dubai, 
the economic nerve centre of the Middle East, the show gave exhibitors an unmatched platform to 
showcase their products and technology, foray into fresh markets and target new, high-value customers.

REGIONAL GROWTH. 
INTERNATIONAL SUCCESS.

Playworld Middle East: where success is child’s play
Our show dedicated to toys and children’s lifestyle products ran alongside Paperworld Middle East. 
Here, visitors came face-to-face with new products and invaluable networking opportunities.

“The show was well 
organised. We have been 
participating in the exhibition 
since the first year and look 
forward to returning next 
year. We have successfully 
launched new products at the 
exhibition and have been 
successful in competing with 
the other exhibitors.”

Rami Farook  
Vice President 
Farook International 
Stationery



EXHIBITOR OVERVIEW

• Germany

• Italy

• China

296 exhibitors from  
42 countries. 
6 country pavilions  
with diverse products 
and solutions.

“We have seen an increase in the 
number of visitors and exhibitors 
over the years. We have been able 
to maintain our relationships with 
existing customers and build 
relationships with new and 
potential customers. The show is a 
very good platform to showcase 
our products and grow in the 
market.”

Werner Hummel 
Area Sales Manager 
Schneider Schreibgerate GmbH

• Taiwan

• Pakistan

• Sri Lanka
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A 38% East and Far Asia
B 25% Europe
C 15% South Asia
D 11% UAE
E 8%  Middle East (excl UAE)
F 1% America
G 1% Africa
H 1% Australia

Regional breakdown of Exhibitors

Exhibitors: year-on-year increase 

350

300

250

200

150

100

50

  2011 2012 2013 2014  2015

203
239 240

271 296



“The show is great with a good increase in the 
number of visitors. We have been part of the 
exhibition from the start and look forward to 
Paperworld Middle East 2016. The show is a 
great platform to build contacts with new and 
potential customers.”
Rifaat Bokhari 
Manager – Sales & Marketing 
Capital Envelopes LLC

“We have been part of Paperworld Middle East 
and look forward to being part of it again in 
2016. We find the show to be a great platform 
to interact with our customers and to showcase 
our products. We have been able to interact 
with many new and potential customers due to 
the show.“

Dilip Singh 
Regional Head – Paper  
April Fine Paper Trading

90% exhibitors stated that they 
certainly or possibly will participate at 
the exhibition in the future (2014: 80%).

87% of all scheduled meetings took 
place at the show, making the launch 
of the Business Matchmaking Program 
a success.

Exhibitors’ objectives for participating
(all figures in % - multiple answers possible) 

Initiating new business relations

Presenting innovations, new developments

Cultivating existing business relations

Showing, discussing product variants

Preparing sales deals

Obtaining an overall impression of the market situation

Attaining sales deals

Exchanging experience

Comparing competitors

Passing on specialist knowledge
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“We innovate our range of products every year, so exhibiting 
at Paperworld Middle East is valuable for us, as we get to 
display our novelties to interested buyers.”

Guiseppe Rota, Sales Area Manager, BOLIS

Meeting objectives for 
exhibiting in 2015

A

B A 85%  Extremely 
satisfied/Satisfied

B 15%  Less satisfied/ 
Dissatisfied



Top 10 visiting 
countries

1. United Arab Emirates
2. Saudi Arabia
3. India
4. Islamic Republic of Iran
5. Kuwait
6. Pakistan
7. Jordan
8. Oman
9. Egypt
10. Qatar

Visitors’ objectives for attending
(all figures in % – multiple answers possible) 

Initiating new business relations

Prepare purchasing decisions

View / get to know innovations, new developments

View / get to know product variants

Compare competitors

Cultivate existing business relations

Achieve an overall impression of the market situation

Conduct purchases

Expand specialist knowledge

Exchange experience

 0 10 20 30 40 50

48

30

27

27

23

22

20

20

18

16

VISITOR OVERVIEW
6,099 trade visitors from  
115 visiting countries

Visitors’ nature of business
(all figures in % – multiple answers possible)

Distributor

Wholesaler

Import / Export

Service Provider

Manufacturer

Retailer

Trade Agent

Media / Press

Government

Other   
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“The exhibition has been busy; we have had many potential customers from the 
GCC market. We look forward to being at the exhibition next year.“
Atif Mukhtar, Deputy General Manager, Clips Trading



Purchasing authority of the visitors

A

B

C

D A 46%  Decisive role
B 22%  Advisory role
C 17% Contributing role
D 15%  Not involved

“The show is a great platform for all exhibitors. We have 
been part of the show since the beginning and we find it 
to be a great place to interact with our existing customers 
and to increase potential customers.“

Biswarup Bhattacharya 
Marketing Manager, Double A  
International Network Co. Ltd.

Visitors’ interest in the product range at Paperworld Middle East
(all figures in % – multiple answers possible)

Office supplies
Office paper and printing products
Printers, computers and IT accessories
School articles & children’s stationery*
Writing instruments**
Gift articles and gift stationery
Artist supplies and creative materials
Wrapping
Household paper and transparency paper
Remanufactured printer consumables
Greeting cards and picture calenders
Other
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A 78% Middle East
B 10% Asia
C 5% Africa
D 4% Europe, European Union
E 1%  Latin America and the 

Caribbean
F 1% North America
G 1% Oceania

Regional breakdown of visiting countries “We have been successful in building relationships with new and potential 
customers. The show is a great platform to maintain relationships with 
existing customers. Due to the show, we have seen an increase in regional 
sales. There has been an increase in the number of exhibitors and visitors in 
the show as compared to previous years.“
Irfan Malik 
Assistant Manager 
Al Fahidi Stationery Centre



SHOW HIGHLIGHTS

Wrap Star
One of the most eagerly anticipated events at 
Paperworld Middle East was the 3rd edition of 
Wrap Star!

Now an integral part of the show, the return 
of the thrilling competition, saw gift wrapping 
enthusiasts from some of the most prestigious 
retailers folding, rolling and adorning in an attempt 
to attain the coveted title, ‘Wrap Star 2015’!

Participation of employees from the top retailers in 
Dubai drew in a crowd of buyers from prestigious 
department stores across the UAE. The winner of 
the 2015 competition was Leah Angulo Gedtal, 
who works as a professional Gift Wrapper for 
Harvey Nichols.

Green Office Area
Businesses everywhere are being swept by the wave of 
social and environmental responsibility, and the Middle East 
is no exception.
In keeping with this popular sentiment, the Green Office 
Area once again showcased environmentally friendly 
products from a selection of exhibitors. This regular feature 
gives extra exposure to our exhibitors with items that are 
sustainably manufactured, recyclable or produced from 
recycled materials. 

When it comes to moulding young minds on issues such as 
conservation and caring for the environment, it’s best to start 
early!  With this in mind, the 2015 show saw the launch of the 
Paper Recycling Competition which encouraged students of 
Grade 4 to 6, from the private schools network in Dubai, to take 
part. The children were required to use recycled paper to create 
an original artifact which could take the form of a picture, 
sculpture, model or item of utility.
The objective of the project combined the promotion of 
recycling and creativity among the young, while also 
encouraging key school decision makers (purchasing and 
procurement heads) to attend the exhibition, thereby adding 
another visitor profile to the show.  As schools are a major 
purchaser of bulk stationery items, it makes sense for them to 
go directly to the supplier.

The first Paper Recycling 
Competition, at 
Paperworld Middle East

2015 Wrap Star participants:



A SPECIAL THANKS  
TO OUR PARTNERS!
We would like to thank the following partners for supporting  
Paperworld Middle East and making the show a big success.

Launch Partners:

Industry Partners:

Launch Partner & Sponsor:

Government Suport:

Media Partners:

Arts and Crafts Partner:

Germany Pakistan Sri Lanka

Knowledge Partner:



Company profile
Messe Frankfurt is one of the world’s leading trade fair organisers, generating around €545 million in sales and employing some 2,000 people worldwide. The 
Messe Frankfurt Group has a global network of 28 subsidiaries and around 50 international Sales Partners, allowing it to serve its customers on location in more 
than 150 countries. Messe Frankfurt events take place at more than 30 locations around the globe. In 2013, Messe Frankfurt organised a total of 113 trade fairs, 
of which more than half took place outside Germany.

The portfolio of events for Messe Frankfurt Middle East GmbH in Dubai includes Automechanika Dubai, Beautyworld Middle East, Hardware+Tools Middle East, 
Intersec, Leatherworld Middle East, Light Middle East, Materials Handling Middle East, Paperworld Middle East and Playworld Middle East. The subsidiary also 
organises a series of conferences and seminars including the Global Network of Emergency Medicine and the Pediatric Orthopaedic Surgery Conference, the 
Worker Health Protection Conference and the GCC Car Modifications Conference.

For details concerning participation as an exhibitor, visitor or sponsor, please visit our website www.paperworldME.com or contact us directly at  
paperworld@uae.messefrankfurt.com

*Preliminary figures 2014

Paperworld Middle East is organised by:

Messe Frankfurt Middle East GmbH
P.O. Box 26761
Dubai, United Arab Emirates
Tel: +971 4 38 94 500    
Fax: +971 4 35 85 522  
paperworld@uae.messefrankfurt.com
www.paperworldME.com

We look forward to 
welcoming you next year


